Church Communications & Technology

Church Newsletters – The Three Cs of Design

The first lesson of good newsletter design is to practice the 3Cs: 

· Consistency

· Conservation

· Contrast

As with any design, these are not hard and fast rules. There is rarely only one way to do something. But follow these guidelines and you can turn a bad or so-so newsletter design into a more eye-pleasing publication.

Remember that this tip sheet focuses on newsletter design — not writing. No newsletter can survive without good content but the aim here is to display your content in an attractive, effective package.

Consistency organizes and unifies

A newsletter doesn't have to be boring. It can have little surprises pop up. But consistency helps the reader by organizing your words and eliminating distracting clutter. Consistency unifies the many different elements — headlines, text, clip art, photos, captions, short stories, long stories, fillers, etc. — and doesn't distract the reader from the message.

So what would be inconsistent? 

· Different margins on each page. 

· A different typestyle for every headline. 

· Not using the same basic layout on each page or changing the 'look' every issue. 

· Clip art and graphics that don't relate to the newsletter contents.

How do you maintain consistency? 

· Design around a grid. 

· Use templates and styles. 

· Use repeating elements (for example, the same header on each inside page; the same end sign on all articles; or the same standing header for all recurring columns).

Let the message out – can the clutter!

A common mistake of new desktop publishers is to overload documents with fancy fonts and clip art in the mistaken belief that it adds interest and makes it less boring. No amount of fancy type is going to make boring words any more exciting. Use fonts and artwork only to lead the reader through your publication and illustrate your words.

Conserve valuable newsletter real estate by not filling it up with unnecessary and distracting visual elements. Conserve your readers’ time and eyesight by choosing type for its readability not because it’s “cute” or “clever.”

How do you reduce clutter and practice design conservation? 

· Use no more than three typefaces in the newsletter. 

· Choose a single typeface for all of your headlines and limit headlines to two sizes. Use one size for headlines of primary importance; another, smaller, size for headlines of lesser importance. This adds visual variety to your page and helps readers quickly identify the most important topics, yet avoids a disorganized look.

· Use frames and boxes sparingly. Strive for simplicity. Eliminate unnecessary boxes, borders and rules.

· Limit clip art, photos, graphic accents to one or two per page.

Mix big and small, black and white

Once you've found consistency and eliminated clutter, it is contrast that provides the visual interest for your newsletter. The key is to create true contrast not conflict.

Achieve contrast through size, alignment, color, shape, etc. Don't be timid.

How do you add contrast?

· Use a bold sans serif type for headlines and a serif for body text. 

· Use an exaggerated drop cap or enlarge a single piece of clip art to make a statement. 

· Set text in columns with an extra wide outside margin. White space provides contrast to the columns of text, especially in newsletters with long articles.

