Church Communications & Technology

Church Newsletters - Writing

No amount of fancy type is going to make boring words any more exciting.

Content

What type of stories do you, your family and friends like to read? People stories, of course. Human interest ones. Ones with more than facts. So much of today’s church newsletters is not really news at all. Many degenerate into a mini-announcement sheet.  Wouldn’t your members like to know more about some of the leaders and “doers” in your church? There are stories “out there”.  It just takes a bit of legwork to get them into print.  Wouldn’t members and visitors alike like to read about what your church is doing in mission?  Not the fact that a mission effort took place, but what the effects were?  How participants felt about the experience? When we do Christ’s work, we change lives – affect people.  Tell about that!

Does your newsletter break rules that were not meant to be broken?

· Avoid placing a boring or less important story as the lead story. “Page one” is neither for weak articles nor for editorials or other commentary.

· Put story leads at the front of an article.  A lead is the interesting grabber that tells your reader why they want to read this. Practice writing in inverted pyramid style and the lead will be there. And remember to provide the WWWWWH.

· Keep in mind what subjects interest you, your friends and your family members.

· Avoid headlines that fill part of a line, or one line and part of a second. Pick one, or pick two lines, but fill them to the end.

· Ensure that headlines or articles use proper grammar and clearly and concisely tell what the story is about.

[WEA online]

Write meaningful, readable captions
After headlines and subheads, captions are the third most-noticed part of your newsletter. Accordingly, use captions to not only identify the contents and importance of each photograph, table or chart, but also explain their relationship to adjacent text. Captions should be as easy to read as body copy.

Make headlines easy to locate and read

Good headlines are crucial to the success of a newsletter. Pare headlines to the bone, then edit them again. Make headlines as short and "telegraphic" as possible, but make sure they “tell the story.”
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